More than 45 Mio ha of forests certified by mid-2004
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MNote: In the underlying data sources, only since June 2004 have Biome categories been assigned to indiidual sites, befare this Biomes were
assigned to countries. This explains the decrease in the Boreal category. The most recent figures for biome area are therefore the most accurate,
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Example 2

WWEF & Krombacher Rain Forest
Campaign 2002 & 2003
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The goal: Sustainable Funding
for Rainforest Conservation

* FIinancing of conservation projects Is often
temporary;

e But most conservation projects, e.g. in Africa
are needing long-term funding.

o Solution: Establishment of a rainforest
foundation to secure funding of african
rainforest protection programmes for the next
decades.
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The ldea:
Krombacher Rainforest Fund

Each box Krombacher =1 m2rain forest

protection for 100 years !
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Slogan: , Das finde ich rlchtlg
gut"

,Odd“ partners coming together

e Biggest charity-promotion
In Germany ever since
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Kick off - Start of the Campaign
(3 Months)

« POS material
o Partner of the cooperation
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Does it Pay!?

* High media response;

 Krombacher moved to pole
position in 2002;

e Income from the promotion,;
e Impact on donor behaviour;
e Impact on other cooperations;

Change of legal interpretation - connecting
charity promotion to sales iIs possible
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Example 3:
Combining Marketing Promotion
and Conservation, e.g. Cotton

Cotton production Is affecting the environment:

o \Water intensive product with often inefficient
Irrigation technologies;

* High input of pesticides;
« Economically important, esp. in poor countries;
e Global threat to biodiversity .
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Solutions for Sustainable
Cotton Production

« Efficient irrigation management;
 Reduction of pesticide use;
« Change to organic cotton production.

» But the share of organic grown cotton is still
very low.
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Switcher ad W:omotion
of Textiles made from Organlc
Cotton

o Cooperation between
WWF International and Switcher;

e License agreement;

« WWF-Panda Logo can be used
for marketing and promotion |
activities of textiles made from | %

organic cotton. " &
’ ./
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ldeal partners

e Switcher Is supporting projects to encourage organic
farming;

o Switcher as a supporter of sustainable development in
their production sites;

o Switcher is offering their products in a ,young* and
.fashionable” style — compared to the lesser
successful classic ,eco clothes* promotions.

« High brand awareness of WWF and Panda Logo;

* And, finally: Organic cotton production helps to
achieve nature conservation:;
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