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Key figures
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• Project title: Civil society feedback loops as impulses for sustainable product development (SDG Pro)

• Project duration: 1.2.2021 - 28.02.2023 (25 months)

• Funding (meanwhile) by the German Federal Ministry for the Environment and Consumer Protection (BMUV) 
within the program "Consumer Protection in the Service of the UN Agenda 2030 and the Sustainable
Development Goals", funding volume: 150,000 Euro

• Project processing:
o Institute for Ecological Economy Research (IÖW)

• Practice partner:
o Bund für Umwelt- und Naturschutz Deutschland (German Federation for the Environment  and Nature Conservation), Berlin/DE

o Küste gegen Plastik e. V. (Coast against plastics), Sankt Peter-Ording/DE

o Orang-Utans in Not e. V. (Orang-Utans in trouble), Leipzig/DE

o Runder Tisch Reparatur e. V. (Roundtable repair), Stuttgart/DE



Scope of interest

• Citizens with a variety of roles: 
o Buyers and users

o Information seekers

o Information and experience transmitters („citizen scientists“)

• Roles individual actions of consumption and use

• But: 
o Project focusing on different forms and types of civil society initiated and organized pooling of 

experiential knowledge from product search and product use

o Analysis of the transmission of this knowledge to manufacturers/producers

• Working hypothesis: Through this knowledge transmissions, valuable guidance can be generated
for manufacturers to provide guard rails in product development and design for 
a stronger focus on sustainability

• Analysis of the scope of this knowledge transmissions and their potential to have an impact
"below" governmental regulatory interventions4



Project structure SDG Pro
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AP 1 Inventory AP 2 Investigate manufacturer
responses and strategies

AP 3 Manufacturer-practitioner dialogs

AP 4  Results and report
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Implementation Evaluation

Draft results report

Results report

Literature analysis Analysis inventory

Results report



Focus

Investigation of the following initiatives: 
• Consumer apps ReplacePlastic, Replace PalmOil and ToxFox 

• The Repair Community with the Roundtable Repair e.V. [not dealt today]
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Methods

Empirical access :
• An online survey of manufacturers in the relevant sectors (n=70 responding, quota ~ 2.3 %)

• 5 virtual business association interviews

• 7 virtual company interviews

• Integration workshops

• Business associations & companies

• Business associations, companies & initiatives
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Functionality of the apps (without Roundtable Repair)
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(Conceptional/interpretative) effect chains of the apps
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Reality check I: Adaptations of products
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12%

65%

23%

Yes No Do not know

■ Existence of success stories (adaptations)

• Results of the survey

• Based on interviews some more hints
for adaptations/changes



■ Media work & contacts to politics ("level playing field")

■ Companies between reluctance & future expectations
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Reality check II: Intentions & „fractures“

Question: How high do you rate the influence of the following feedback channels 
on product development within your company (in %)?

(n = 70, all sectors)

Expected roles of the topics highlighted in the apps (in %).
(n=70, all sectors)
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 Degree of dissemination (partly) low
 Activation level & routinization to be expanded
 Feedback loops to citizens interrupted (due to data protection)
 Partly self-referential & nichy
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Reality check: Intentions & „fractures“



• App operators‘ & Roundtable repair
o Modification of structure and content

• Civil society
o Future new apps in areas of high concern

• Companies 
o Active tracking ("free" market research)

o Offensive dialogue with app operators

• Policy
o Strengthen volunteerism and support app operators' activities

o Address concerns & change competitive framework („level playing field“)
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Recommended actions
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Further readings (only in German)

Download: 
https://www.ioew.de/projekt/zivilgesellschaftliche_feedbackschleifen_als_impulse_fuer_eine_nachhaltige_produktentwicklung



Dr. Frieder Rubik
frieder.rubik@ioew.de

Wageningen/NL July 7, 2023

Thank you for your attention!


