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What Is sustainable consumption?

“consume products and service today so as not to
exceed planetary boundaries now and in the future
and not to jeopardize the needs of present and e

future generations”
(German National Program on Sustainable Consumption, 2016)

— triple bottom line: people, planet, profit
- lifestyles and welfare concept

— multi-stakeholder approach & shared responsibility
-> not consumers alone!

— system approach
- new innovation frontiers
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What keeps us from consuming more
sustainably?

— lack of information

— Information overload

— habits and routines

— lack of (more) sustainable products and services

— rebounds
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What can we doto promote
sustainable consumption?
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Understand attitudes and mindsets of people

High propensity to
eco-engage

Transformation of
industrial society

Sustainability

oriented (14%)
Environmentally
concerned (22%) £
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seeker (20%) :
growth protection

Growth
oriented
(17%)

Environmentally
passive (27%)

Focus on economic
interests

Paradoxes of keeping
quality of life

Low propensity to
eco-engage

Source: BMUB und UBA (2015): Umweltbewusstsein in Deutschland 2014: Ergebnisse einer reprasentativen
Bevolkerungsumfrage. Berlin, Dessau-Rof3lau.
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Explore new consumption trends ...
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... and assess thelr environmental effects

Increased resource productivity through intensified use
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days of use per
skis

private ski equip. rented ski equip.

Source: Scholl und Gossen (2013): , Alternative Nutzungskonzepte: Sharing, Leasing, Wiederverwendung" ‘ i ‘ 6 ‘ W



...and assess their market potential

present
usership
Car-Sharing 10%  10% ca. 2%
Apartment-
partment 73% 11% 15% ca. 3-6%
Sharing
Ride-
Sharing
Sharing of
clothes ca. 19%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
® rather unlikely m indifferent m more likely

~Wie wahrscheinlich ist es, dass Sie Peer-to-Peer Sharing / Kleider-Sharing / Apartment-Sharing / Carsharing / Mitfahrgelegenheiten zukinftig
in irgendeiner Form praktizieren werden, d.h. als Anbieter oder Nachfrager eines bestimmten Gegenstandes?”. Skala von 1 ,sehr
wahrscheinlich” bis 7 ,sehr unwahrscheinlich®
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Source: http://www.peer-sharing.de/data/peersharing/user_upload/Dateien/P2P_Sharing_Ergebnisse_Repraesentativbefragung.pdf i
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What to conclude?
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Conclusions

10

— acknowledge the complexity of (ever changing)

consumption patterns

— design research on sustainable consumption together with

non-scientific stakeholders (,,transdisciplinary research*)

— reflect and communicate the policy relevance of scientific

evidence (,knowledge brokering“)
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Thank you.

Dr. Gerd Scholl

IOW — Institute for Ecological
Economy Research, Berlin
gerd.scholl@ioew.de

27.10.2016
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